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A new record for mytaxi across Spain and Europe 

mytaxi grows its revenue by 75% in 2018 
 

● Europe’s biggest taxi app also celebrates a new record in the number rides, drivers and 
passengers using the app across Europe  

● Substantial growth in airport tours, cross-border traffic and B2B numbers, exceeding 
expectations 

● New app release in October made booking of ECO, XL or Wheelchair accessible taxis much 
more convenient and thereby contributed to making urban mobility more sustainable, efficient 
and inclusive  

● mytaxi plans to create 450 additional jobs all over Europe in 2019 to further accelerate this 
growth 
 

Hamburg, January 16, 2019 – mytaxi, Europe's biggest taxi app, celebrates reaching new records in key areas 

for the business in 2018. The revenue grew by 75% compared to 2017. The number of rides on a European level 

increased to more than 40 million and in Spain increased by 45.3% to exceed 6.8 million. For the first time, mytaxi 

has over 100,000 licensed taxi drivers signed up to the app. Spain got a driver increase of 28% and now has more 

than 10.000 active drivers. Globally, mytaxi has more than ten million passengers using it. However, there is one 

number which decreased in 2018: the waiting time for passengers. mytaxi reduced its wait times by another 20 

seconds to less than 3.5 minutes on average. 
 

“2018 was a huge success for mytaxi”, mytaxi CEO Eckart Diepenhorst reveals. “We have seen increase in 

numbers and improvements across our business areas. This makes me very proud of the mytaxi team that have 

delivered these results. We also know that the 100,000 drivers we partner with, have a huge share in this success, 

too. Our drivers got an average rating of 4.82 out of 5 stars by their passengers - this is a tremendous achievement 

from our partnering drivers. 

“Growing the GMV by 75%, as a company which has already been active in the market for ten years, is very 

unusual. Whilst we are proud of this success, it will not make us lazy but further motivate us in 2019 to accelerate 

the growth even further.” 

 

“2018 has also been a positive year for Spain. In total, more than 100 people are working for mytaxi in Spain and 

mytaxi even wants to invest further and create new jobs in Madrid and Barcelona“, says Pablo Sánchez, general 



 

manager at mytaxi Spain, who adds: “The Barcelona TechHub is the second biggest mytaxi office in Europe. Our 

team here are working on the driver app and other topics here“. 

 

Strong international growth 

 

Andy Batty, Chief Operating Officer (COO) at mytaxi adds: “We have seen increasing growth across all markets 

and locations. For example mytaxi airport requests grew by a huge 80% in 2018. Our most popular destination in 

Europe was Dublin Airport, which alone saw more than one million rides. Also airport tours grew in Spain by 

41%, going from 546,417 tours in 2017 to 771,068 in 2018. Cross border traffic through the app also grew by 

nearly 200%. Our passengers increasingly enjoy using the same app with the same account in 9 European countries 

and now more than 100 European cities. Last but not least, we were also able to grow our B2B accounts 

substantially. This is an area we see more room for further growth in 2019.” 

 

The positive news on the business side is also thanks to new developments on the product side. In October, mytaxi 

launched a new version of the app. This not only had an immediate impact on its success, but it also contributes 

significantly to making urban mobility more sustainable, efficient and inclusive. 
 

“With our new app release, we introduced the option to book specific vehicles such as the Eco Taxi, XL taxi or 

Wheelchair accessible taxis. Whilst the specific vehicle types depend on local availability, we have seen an 

immediate impact on our bookings”, Johannes Mews, Chief Product Officer (CPO) at mytaxi says. “It’s great to 

see that we can really make a difference. Increasing the popularity of Eco Taxis will also contribute to growing 

the supply side in the mid term. This is something, we will be looking further into in 2019.” mytaxi’s ridesharing 

service tool match has been rolled out in three more cities in the recent 12 months: Berlin, Lisbon and Munich. 

“We clearly aim to roll it out even further in Europe in 2019 as we have seen that this can also contribute the 

traffic and pollution situation in inner cities”, Mewes reveals. Improvements on the product side where also 

noticed by the passengers: The app store rating improved from 4.1 to 4.7 stars just within 2018. 
 

Another milestone for mytaxi was the launch of the E-Scooter brand Hive in Lisbon in November 2018. Within 

just a few weeks, the new brand managed to attract some ten thousand users in the city - and this continues to 

increase. hive is supposed to be rolled out in further European cities this year. 
 

In order to sustain and even further accelerate its growth in 2019, mytaxi plans to heavily invest in product, people 

and marketing. Currently, more than 600 employees from 52 nations are working in one of the 26 mytaxi offices 

all over Europe. mytaxi plans to create 450 additional jobs in the different departments and areas of the company 

- with a focus on the product and tech teams. 
 

About mytaxi 
mytaxi was founded in June 2009 and was the world’s first taxi app that established a direct connection between 
a passenger and a taxi driver. With more than 10 million passengers and 100,000 drivers, mytaxi is the leading 
taxi e-hailing app in Europe. 
Since September 2014, mytaxi has been part of Daimler Mobility Services GmbH (part of the Daimler Group). In 
July 2016, mytaxi announced a merger with Hailo, the leading taxi app in the UK and Ireland, an important step 
in becoming the leading taxi e-hailing app in Europe. mytaxi today works with 600 employees in 26 offices and 



 

is available in around 100 European cities. Eckart Diepenhorst is the CEO of mytaxi. More information is available 
at: www.mytaxi.com 


